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Leadership Summit 
 

Beginning in the spring of 2003, the Responsible Hospitality Institute (RHI) began a series of Leadership Summits to 
collect and organize information on trends, issues, gaps and resources relating to the development of dining and 
entertainment districts. The three part process begins with a CCommunity Engagement Orientation, with key 
“influentials” assuming a leadership role in organizing and facilitating a series of Roundtables. 

In the early phases there were three specific stakeholders identified for separate RRoundtable focus groups – hospitality, 
safety and development. Burlington, Vermont recommended a fourth focus with residential and community 
representatives.  

Representatives from each of the Roundtables were selected to participate in a LLeadership Summit to identify the top 
five priority action steps, achievable within six months, utilizing existing resources, though improved communication and 
collaboration, and become a member of a Hospitality Resource Panel/Partnership.  

The development of the Practical Guide evolved from the collective insights from each of these Leadership Summits as 
well as from a series of four NNetworking Conferences where representatives from dozens of other cities participated, 
and each of the host cities served as a laboratory of discovery. It is the contribution of time and knowledge of the 
hundreds of individuals representing an equal number of organizations from the following cities that deserves 
recognition for their participation. 

LEADERSHIP SUMMIT LOCATIONS 

San Diego, California 

Philadelphia, Pennsylvania 

Tallahassee, Florida 

Seattle, Washington 

Burlington, Vermont 

Columbus, Georgia 

Washington, DC 

Norfolk, Virginia 

Phoenix, Arizona 

Boulder, Colorado 

Springfield, Missouri 

Windsor, Ontario 

Edmonton, Alberta 

Providence, Rhode Island 

Baltimore, Maryland 

Cleveland, Ohio 

NETWORKING CONFERENCES 

Philadelphia, Pennsylvania Delray Beach, Florida Burlington, Vermont Hollywood, California 
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